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Merchandising Top Tips

Why Focus on healThy

In order to win in on the go you need to win in  
Healthy Biscuits which makes up £14.3m in I&S 

(+£1.1m/+8%) and represents 54.2% share of total OTG. 

oTg BiscuiTs Value share* 

54.2%
45.8%

Healthier Biscuits All Other Segments

Healthy singles can be placed in 4 different parts of store
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WiTh oTg BiscuiTs
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hoW To driVe on-The-go 
BiscuiTs sales

On-The-Go Biscuits are worth £26.8m in Independent and Symbol stores*  
and are a key driver of growth adding £4.2m in sales (+16%) vs YA. 
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